
We’ll help take your 
shop to the next level. 
But don’t take our 
word for it.
Talk to some of our Certified Brand Strategists, they’re our 

best ambassadors. 



“We totally talk at the CEO 
level. And it resonates 
with them. We give them 
what they want. And what 
they want is taking their 
company to the next level, 
and normally that means in 
profits. Getting them to see 
that building their brand is 
the best way to get them 
where they want to be.”

Richard Gripp, Principal, 
Certified Brand Strategist, Ignite

“The things that The Brand 
Establishment brings us 
have absolutely elevated 
our agency. We are now 
focused on taking the 
brands to the next level.”

Bill Hatling, Managing Partner, 
Certified Brand Strategist, Flint Group

”TBE has transformed 
my shop in so many 
ways. We have elevated our game 

from talking about “making stuff” to being 

partners and consultants at the highest 

levels. Some of our clients call us before 

they make decisions beyond marketing - 

R&D, communications, purchasing, and 

even hiring/firing. The different viewpoints 

and thinking you learn in the group, if 

used properly, separate you from your 

competitors.”

“This organization represents 
some of the greatest minds 
in the brand business. I learn 
all the time.”

Kelly Borth, Principal, 
Certified Brand Strategist, GREENCREST

Brant Kelsey, Principal, 

Certified Brand Strategist,

Kelsey Advertising & Design



We guide, 

grow and 

transform 

businesses 

and the 

professionals 

who lead 

them…

…always.

The Brand Establishment (TBE) perfected the 
first contemporary brand development process 
for small to mid-sized agencies more than two 
decades ago.  These tools and procedures have 
been utilized to deliver valuable brand distinction 
to companies in virtually every business sector - 
hundreds of times.

Over the years, we have trained a national network 
of small to mid-sized ad and PR agencies, design 
firms and consultants. And through a graduate-
level curriculum, alumni hold the designation as the 
only Certified Brand Strategists (CBS) in their DMA. 
And all will admit that TBE has helped transform 
them into far more strategic shops, while, at the 
same time, transforming their clients into much 
more appreciative, longer-term customers.

Today, The Brand Establishment and its agency 
members enjoy well-earned recognition as the 
new generation of thought leaders in brand 
development. 



As a Brand Establishment Certification candidate, you’ll 

become part of a 21st century brand development process 

that will elevate your game, differentiate you and your 

agency and help you produce much more strategic work.

To achieve a CBS designation you will participate in a 

5-month curriculum with required reading and scheduled 

section reviews with The Brand Establishment trainers, case 

study preparations, a review of your preparation from our 

independent TBE Certification Advisory Review Board, the 

completion of a final exam and, finally, an in person peer 

review presentation. 

Each CBS certification candidate is assigned a TBE CBS 

advisor/counselor to mentor you throughout the certification 

process.

An important and beneficial marketing advantage of 

becoming a CBS is that you will be able to promote yourself 

as “the only Certified Brand Strategist in your market and 

one of a just a few in North America”. This important and 

valuable distinction is possible because members are 

provided an exclusive license in their Designated Marketing 

Area (DMA). Now, that’s valuable differentiation. 

The Certification Credential 

training is intense.  
The rewards 
are many.



Here’s how it works:

A Brand Establishment partner spends two intense, fun and chal-
lenging days in your agency with your selected staff to immerse 
you and your firm in the proper, proven approaches to today’s 
brand development tools and techniques.

Within a few weeks of joining your Certification class, you’ll attend 
two full offsite day workshops with the principals of The Brand 
Establishment. This session will deep dive you into the history of TBE, 
case studies that work, brand clarifications and proven approaches 
to selling brand development and help you produce strategic 
award-winning work. At this meeting, you are also assigned your 
case study.

Additionally, each CBS candidate receives on-going training and 
support. During the first two months, you’ll learn successful new 
business techniques, and create unique value propositions and 
brand positioning for your agency.
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•	All	of	the	necessary	and	readily	implementable	marketing	

materials to assist you in the promotion of your association with 

this national marketing firm network…member icons/seals and 

logos, trademark artwork and copy, as well as templates for 

use in your own marketing materials.

•	A	link	to	and	identification	on	the	TBE	website	(This	will	be	

provided to you upon final CBS certification).

•	Access	to	prepared	articles,	blog	topics,	opinion	pieces,	

presentations, proposal samples, PowerPoint™ presentations, 

white papers and brand perspectives written by TBE leadership, 

TBE member agency principals and other industry leaders.

As a member of The Brand Establishment community you always 

receive on-going counsel, advice and guidance from TBE 

leadership as well as other member principals throughout North 

America. The value of TBE member network sharing is a benefit 

to all. Many TBE firms work closely together on shared accounts, 

each firm adding its own expertise and value.

You will also receive advanced thinking, new ideas and 

continuing education – twice yearly at The Brand Establishment 

CBS member meetings. These two-day workshops/seminars/

classroom sessions are held in late February in locations such as 

Scottsdale or San Diego and the summer meeting is traditionally 

held in August in Chicago. 

You also receive benefit from:

As a member of  
The Brand Establishment 
community 

you always 
receive 
on-going 
guidance



What does it take to become the only Certified 
Brand Strategist in your market?

 

1 Realize that becoming a Certified Brand Strategist can become the 

true differentiator between you and other agencies in your DMA and 

that it will elevate your shop to become more brand strategic.

 

2 Understand that it will require an investment of time and money to 

qualify for certification. It’s truly an investment. Yet over the years, 

small to mid-size shops – like yours – have eagerly invested in people, 

technology, training, systems and other “next level” knowledge and 

know how.  It typically helps us to provide better, smarter tools and 

services to meet our clients’ ever expanding needs and demands.

 

3 Reach out to one of us at The Brand Establishment to start the dialog. 

619.255.6600.

Brand development expertise may be the single 

most valuable “Next Level” for you, your shop and  

your clients.



Join us today.

Russ Cornelius
Managing Partner 

1-619-255-6600

Russ@brandestablishment.com 

Jacquie Francisco
Managing Partner 

1-619-255-6600

Jacquie@brandestablishment.com

Sharon Massey
Vice President of Development 

1-858-344-8854

Sharon@brandestablishment.com

5000 N. Harbor Dr. #215 San Diego, CA 92106 

www.brandestablishment.com

Thanks for inquiring about The Brand Establishment.

Professionals inquire about joining The Brand Establishment when they want 

to elevate the strategic conversation with clients.
 

The Certified Brand Strategist designation breaks your company away from 

the pack in your market.


